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THE MISSION

• To CELEBRATE films and their impact on
society

• To HONOR filmmakers and recognize
their achievements and contribution
in enhancing the creative community

• To provide EDUCATIONAL programs
to students to develop better
understanding of the role of film in
today’s world

• To PROMOTE the City of Dallas and
its commitment to the art of filmmaking
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5th ANNIVERSARY CELEBRATION

DALLAS International Film 
Festival

March 31 – April 10, 2011

A 5th Anniversary Celebration 
honoring Founder and Chairman 

Emeritus, Liener Temerlin

“The creative influence of Liener Temerlin has
left a mark on the city of Dallas. As Mayor, I
have always been proud to be a part of the
DALLAS International Film Festival, even more
so in 2011 when the festival is being
dedicated to Liener, a true trailblazer.”
- Dallas Mayor Tom Leppert



SPONSORSHIP OPPORTUNITIES

WHERE: Screenings and special events will take place at potential
venues throughout DALLAS including Landmark’s Magnolia Theatre,
AMC NorthPark 15, Angelika Film Center, Hotel Palomar, Nasher
Sculpture Center, Dallas Museum of Art, AT&T Performing Arts Center,
Majestic Theater, Latino Cultural Center, Southern Methodist
University, Highland Park Village and schools and universities
throughout the area.

REACH: Capturing the spotlight in the national and international
press, the Festival has been covered by the local press in Dallas, coast
to coast in the U.S. and all the way to South Africa on CNN. The
DALLAS International Film Festival secured strategic partnerships with
multiple national and local media outlets resulting in over 2.3 billion
impressions for the Festival and its Sponsors in a four-year span.

ATTENDANCE: In 2011, an estimated 40,000 guests are expected to
attend the various screenings and special events. The 2011 Festival’s
presentation of more than 160 screenings makes it one of the largest
film festivals in the Southwest.
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Attendee Demographics

DALLAS International Film Festival attendees are derived
from a demographic with a high degree of education and
disposable income. Our program is an outstanding
opportunity to speak to a niche and progressive
audience.

• 44% male and 56% female
• 25% are aged under 30, 45% 30-50 and

30% over 50
• 71% have university or college degrees
• 67% with HHI over $50K, 34% with HHI

over $100K per year

SPONSORSHIP OPPORTUNITIES
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SPONSORSHIP OPPORTUNITIES

6%

16%

20%

25%

21%

9%
3%

Age

Under 21

21-30

31-40

41-50

51-60

Over 60

N/A

55%

42%

3%

Gender

Female

Male

N/A

(2009 attendees responding to a post-festival survey)
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SPONSORSHIP OPPORTUNITIES

(2009 attendees responding to a post-festival survey)

9%
4%

4%

12%

19%

14%

16%

7%

11%

4%

Combined Household Income

Up to $15, 000

$15,000 to $24,999

$25,000 to $34,999

$35,000 to $49,999

$50,000 to $74,999

$75,000 to $99,999

$100,000 to $149,999

$150,000 to $199,999

Over $200,000

N/A

7%

18%

5%

41%

25%

4%

Education Level

High School

Some College

Associate Degree

Bachelor's Degree

Graduate Degree

N/A



QuickTime™ and aTIFF (LZW) decompressorare needed to see this picture.

Estimated 2011 Festival Impressions:

Advertising 15,000,000 – 25,000,000
Marketing / Signage 5,000,000
Press 250,000,000+

SPONSORSHIP OPPORTUNITIES
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SPONSORSHIP OPPORTUNITIES
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TITLE
Limit 1

PRESENTING
Limit 1

PREMIUM OFFICIAL FESTIVAL CONTRIBUTOR AFFILIATE

$250,000 $150,000 $100,000 $75,000 $50,000 $25,000 $15,000 

Naming Rights to Festival
Logo in Branding

ahead of DIFF Name
Logo in Branding

following DIFF

Outdoor Advertising
Logo in Branding 

ahead of DIFF Name
Logo in Branding

following DIFF
LOGO

Ticket Stock
Logo in Branding 

ahead of DIFF Name
Logo in Branding

following DIFF
LOGO

Screening Vouchers
Logo in Branding 

ahead of DIFF Name
Logo in Branding

following DIFF
LOGO

Option to provide :30 commercial All Screenings All Screenings Sponsored Screenings
Sponsored 
Screenings

Sponsored 
Screenings

Inclusion in Print Advertisements
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO

Inclusion in TV Advertisements
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO LOGO

Inclusion in Sponsor Signage
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO LOGO LOGO LOGO LISTING

Trailer (150+ screenings)
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO LOGO LOGO LOGO LISTING

Quick Guide
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO LOGO LOGO LISTING LISTING

Program Guide
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO LOGO LOGO LOGO LOGO

Website (dallasfilm.org)
Logo in Branding 

ahead of DIFF
Logo in Branding

following DIFF
LOGO/LINK LOGO/LINK LOGO/LINK LOGO/LINK LOGO/LINK

Sponsor Slide Show ▪ ▪ ▪ ▪ ▪ ▪ ▪

Spotlight in E-Newsletter ▪ ▪ ▪ ▪ ▪

Listing in Press Release(s) ▪ ▪ ▪ ▪ ▪ ▪ ▪

Advertisement in Program Guide
DBL TRUCK FRT INSIDE 

CVR & FCP BACK INSIDE 
CVR

DBL TRUCK & BACK 
COVER

DBL TRUCK 1PG COLOR 1PG COLOR 1/2 PG COLOR 1/4 PG COLOR

Exclusivity in Industry Segment ▪ ▪ ▪ ▪

Option to Sponsor a Screening ▪ ▪ ▪ ▪ ▪
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SPONSORSHIP OPPORTUNITIES

In addition to financial sponsorship, a wide variety of opportunities exist to create a sponsorship uniquely
tailored to the donor’s particular interest or needs. The following list will give you an idea of some of the
naming opportunities available with recognition at the corresponding sponsorship level. Higher levels of
sponsorship would require an addition investment:

In addition, we welcome the opportunity to work directly with donors to create other naming
opportunities that might be more closely aligned with their special areas of interest. The financial
requirements for naming opportunities differ; therefore, we encourage you to discuss your ideas with us.
If you are interested in any of the naming opportunities listed above, please contact Charla Masarik at
214.720.0555 x 19 or via email at cmasarik@dallasfilm.org.

Festival Lounge $50,000
Audience Awards $40,000
Dallas Film Society Honors $25,000
Opening Night $25,000
High School Day $20,000
Family Days $20,000
Environmental Visions Award $15,000
Box Office $15,000
Shuttle Service $15,000

Industry Panels $10,000
Mexican Cinema $10,000
Talk Shows $10,000
Lanyards $5,000
Festival Lounge Party $5K - $20K

mailto:cmasarik@dallasfilm.org
mailto:cmasarik@dallasfilm.org
mailto:cmasarik@dallasfilm.org
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SPONSORSHIP OPPORTUNITIES

This document is merely a glimpse into how your company can partner with the
Dallas Film Society whether that is for the DALLAS International Film Festival or
year-round programs. We would appreciate the opportunity to meet with you and
your team to further discuss these and many other sponsorships in more detail.
Our goal is to customize a package that is a win-win for your company, the Festival
and its thousands of attendees.

For additional information, please contact:  Charla Masarik

Director of Sponsorship
DALLAS International Film Festival
P:  214.720.0555 x 19
F:  214.720.0551
C:  469.834.7394
cmasarik@DALLASFilm.org


